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DAY 1-4: Your WHY

Estalisning your why now dllows you to clearly build
VYOUr pusiness vision for today and many yeadrs anead.

YOour WHY should motivate you to put in the hard work
& allow you to fall back on it when building your
ousiness gets DIFFICULT & uncomfortable.

Write down your WHY here so you can refer ack to it
Again and again. You might even want to hang it up
where youll see it every day so you can stay focused
and inspired!




DAY 3-7: Henhfg What YOU Make Best

Rememiber - we're Not focusing on what you make
oetter than EVERYONE else. we're focusing on what you
nMake pest. The only one you' re competing with here is
yourself.

LISt 2-3 items here:

“It's not what you are that holds you back;
It's what you think you are not.”

- DeﬂiS WaiHeH

WNat is holding you back”?

IMposter syndrome is commaon, especially with
credtive people and entrepreneurs. It refers to
doupnting your own dbilities and feeling like a fraud.

One good way to overcome imposter syndrome is by
taking note of your accomplisnments and keeping
them top of mind. You have been successful in many
things in your life and you have much more success
anead of you!



wWrite down 8 things you have accomplished. Take the
time and do it now! Seeing your past successes can
Nelp spur you on through those moments of douot as
YOU set Up your craft business.
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PaUse here for a moment and ook over your list of
accomplisnments. Allow yourself to feel proud of your
Abilities and successes!




DAY 8-12: Plan Your Prices

HOW Mmuch do you want to make? Let's STOP making
the topic of money awkward! You deserve to be paid
for your hard work.

HOW 1O determine your prices:

e fOURS X HOURLY RATE + GOST OF SUPPLIES - PRIGE

Multioly your desired hourly rate by the hours worked
on that project and add in the cost of the materials
used. This gives you your pricel

o [ | e |-

Use this formula to determine what oroducts mayy e
worth it for you to make and which cre NOT good for
vou to sell.



Take some time to do d little research. You need to
KNOW Nhow much your supplies will cost, now long it will
take to complete a project (time yourselfl), and what
orice the market will bear. Try looking around on
Facebook Marketplace, Etsy., and other selling
olatforms to see what the going prices are.

YOU maly e surprised to find that some of the

oroducts you were thinking of selling simply aren't
cost-effectivel



DAY 13-19: Let's Take Action

t's time to take actionl Reach out to your circles letting
them know you're anout to launch a shop & offering

them early access to place an order at a specidl
orice.

This is a GREAT waly for you to get some market
resedrch QUICKLY!

Here's a sample social media post you could use to
reach out to your friends and family:

Hi Friends!

| want to share that I'm about to launch
a shop to sell some of my handmade
creations. | am offering to give my

friends early bird pricing before we
O launch! Here are two of the items | will
be offering. | would love to customize
one of these for you this season.

+| only have limited spots for this

offer. Message me for more infol« \ \
—_——_‘“
A\

| ’|




MaOKe a commitment rignt now! On (insert
date), I will reach out to my friends and family albout my
craft snop using (which platform will you
use to announce it?)

Rememper, this needs to happen ASAP soO that you
nave the iInformdation you need to move on to the next
steps and launch your pusiness!



DAY 16-18: Pick Your Business Name

'S time to choose the name of your usiness.
Rememiber Not to make it too niche and focused on
one project. You want room to allow your business to
grow in the future.

Brainstorm some ideqs for ibusiness names here:

Oonce you have it narrowed down to your favorite, run
it oast 3 people whose opinionNs you trust. when you
are 100% committed to the name. it's time to design d
[ele]e)

TiO: YOu can adlways hire someone to design the 10go
for you it graphic design isn't one of your skills.

Jot down any ideas you have for your logo here (either
for your own use or to pass along to the designer).
This can include preferred colors, images, and other
design elements.




DAY 19-24: Build Your Shop

By NnOw. you should have:

e YOUr first two products
« YOUr pricing

e YOUr DUsiness name

o AlOQO

t's time to build your shop! You can build it on any
olatform you prefer but we recommend getting
started on Etsy.

TO e successtul on Etsy., you will need to:

« Create amazing descriptions for your products
« TOKe amazing pNotos
o FOllow the guides Etsy provides to build your snop

Check out the competition! Search for 5 shops on Etsy
selling similar products to yours. Make notes on each
shop apbout whaot theyre doing when it comes to
descriptions, Photos., and anytning else that stands out
to you.




DAY 29-29: Start Your Marketing

Youre ready to start marketing your business Now.
BuUld O Facelbook page and other social channels to
ouilld a relationsnip with your audience.

WwWhich social media channels will you focus on®?

WOrk on providing value to encourage your
customers to follow you on social medic.

come Up with 10 simple ideds for social media posts
yOU could put on your channels. Try to include one that
Asks a guestion and one that invites them to answer d
OOl tO encourage interaction from your audience.




DAY 30: Scale & GROW!

YOU mMade it through the 30 days and are well on your
way to making money from your crafts. We are so
excited for youl

CONGRATULATIONS

AS YOU continue the journey. you will see there is so
mMuch to learn! Continue adding new products to your
store and learn what becomes a est seller for you.

DoN't forget as you start maoking money, to reach out
tO a local Certifled PuUplic Accountant to go over what
ouUsiness entity would oe est for you.

Whnat have been your business successes so far?

WhNnat changes or additions do you want to maoke to
yOUr pusiness as you grow??




